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Campaign 

Elements Shake The Box – an engaging, interactive flash-based tool 

that provides cooks with recipe suggestions based on their 

immediate needs

Custom Kellogg‟s Branded Collection – seamless integration 

of Kellogg‟s branded content into Allrecipes food-based social 

network allows food enthusiasts to create brand centric UGC 

centered on the Kellogg‟s Rice Krispies brand (photos, 

reviews, ratings). Collection features dedicated Kellogg‟s 

homepage with recipe of the day, newest recipes and 

community-driven „Top 20‟ rated recipes. Collection 

seamlessly mirrors Allrecipes own recipe collections providing 

superior user experience and also deepening Kellogg‟s 

search footprint

Banner Ads – 300x250 and 728x90 ads targeted to heavily 

trafficked Allrecipes homepage, and all Kellogg‟s branded 

pages

Integrated Search Text Links – a seamless integration of 

Kellogg's messaging (468x60) on highly trafficked pages
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Kellogg’s

Shake The Box

Preview  And Interact Yourself

http://allrecipes.com/features/shakethebox/home.aspx

http://allrecipes.com/features/shakethebox/home.aspx
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Recipe Activation
What would you like to 

“shake up” today?

Choices from main 

dishes to yummy treats! 

Roll over recipe 

categories to find a tasty 

recipe.
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Branded Recipe 

Collection

Kellogg‟s Collection is 

100% populated with 

branded assets. Includes 

Index (organized by dish 

type, course and/or 

occasion), Latest Recipes, 

Top 20, Daily Recipes and 

Search; Kellogg‟s receives 

100% owned banner 

inventory – providing them 

with 100% share of voice 

among this highly qualified 

audience.
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Recipe Integration

Allrecipes recipe 

integration allowed 

Kellogg‟s to feature 

recipes such as “Savory 

Meatloaf” that normally 

would be considered an 

unexpected “out of the 

box” representation for the 

Kellogg‟s brand; and our 

users are able to expand 

their usability of the 

Kellogg‟s product in new 

creative way.
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Banner Ads

300x250 & 728x90



8

Merchandised 

Blocks & 

Integrated Search 

Text Links

“Shake the Box” 

merchandised blocks were 

strategically placed on 

Allrecipes homepage and 

Kellogg‟s branded pages; 

468x60 Text Links 

merchandised on search 

and recipe pages
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Kellogg‟s Rice Krispies – Canada

Campaign Objectives:

Increase unit sales of Kellogg‟s Rice Krispies among Canadian 

households. 

Campaign Brief

Strategy: 

Create awareness and drive consumption of Kellogg‟s Rice Krispies (KRK) outside the traditional breakfast 

hour.

Tactic:

Provide Canadian home cooks with non-breakfast usage ideas for KRK at their moment of need through 

integration and promotion of KRK branded appetizer, main dish and treat recipes. Engage this audience by 

presenting Kellogg‟s Rice Krispies in a relevant, fresh and fun manner that activates key brand attributions 

such as „snap, crackle, pop‟ and the highly recognizable KRK box.  Allow consumers to share their KRK 

ideas and experiences through user generated recipes, photos and reviews.

Results:

Shake the Box – Over  9.500 cooks exposed to the brand between 6/05-6/30. 

1800+ recipes downloads

Users have rated and reviewed these recipes an average of 4.0


